


THE NURTURE BRANDS STORY

FAMILY OWNED PASSION
Nurture Brands is majority owned by Ben Arbib, who has a vision 
to create one of the leading food and beverage businesses that 
puts taste, health and sustainability first. 

LONG TERM PLANNING
Nurture Brands is not a ‘get rich quick’ scheme; it is a life-long plan 
to create a better FMCG. With no debt, institutional investors or 
private equity firms involved, we reinvest back into our brands.

HUNGRY FOR MORE
We bought four businesses in last 18 months and we will acquire 
more to expand our brands into more categories
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THE NURTURE BRANDS FORMULA



OUR RANGE OF AWARD-WINNING BRANDS
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Jolene Ng, The Future of Salty Snacks 2022, Mintel.
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1. A person who questions 

the norm and never settles 

for the established way of 

doing things. 

Add in what 
we stand for 



Made by Rebels. We are revolutionising food for everyone with sustainable, healthy, plant-

based alternatives that taste mind-blowingly good.

The only plant based alternative that 

works like dairy milk and is the perfect 

choice for lasting latte art with it’s 

silky texture and tight microfoam.













Taste for Life

In a world where anything is possible, some things are best kept 
simple.



This bottle was created by renowed designer 
Alasdhair Willis (sp. of Stella Mc Cartney)



Product Name Unit Dimensions 
Height x Radius 
(mm)

Case Dimensions 
(mm) & Weight

Pallet 
Information

Pallet Height 
(mm) and Weight

Jax Coco Pure Can 
330ml
(24 cans per case)

115x65
Weight: 0.4kg

121x265x398
Weight: 10kg

120 cases per 
pallet

Height: 1,612
Weight: 1,215 kg

330ml



GET INTO NATURE



THE PRIMAL PANTRY
VEGAN CHOC COATED PROTEIN BARS

100% 
Vegan







Thins Impulse 24g Thins Impulse 24g 





For more information 
please contact:

sales@brandfields.eu
www.brandfields.eu
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